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Introduction
Do you know how much your business is worth? If you’re considering transitioning out 
of your business, business valuation and accelerating the value of your business should 
be at the forefront of your mind. Many owners count on the sale of their business to 
fund their retirement or to start another business venture or phase of life. No matter 
the circumstances, there are not many situations where a business owner wouldn’t want 
to have their business valued at the highest possible amount, taking every asset and 
aspect of its performance into consideration.

With that being said, there is a type of asset that tends to be overlooked in succession 
planning or business exits: the intangible asset. Although they’re intangible, these 
assets are crucial to determining the financial value of your business. They can and 
do represent real money upon the sale of your business, so understanding them and 
placing an appropriate value can become tangible in the form of a successful exit and 
money in the bank.

Although they’re 

intangible, these assets 

are crucial to determining 

the financial value of your 

business. 

There is a type of 

asset that tends to be 

overlooked in succession 

planning or business exits: 

the intangible asset. 

Intangible Assets
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Even though intangible 

assets aren’t as easy to 

assign a value to as real 

estate or property, they 

do enhance the value of 

your business.

What Are Intangible Assets?
Intangible assets refer to those assets that cannot be touched, measured, or counted 
directly. Tangible assets are those that can be directly valued, such as real estate, 
buildings, and vehicles. Even though intangible assets aren’t as easy to assign a value 
to as real estate or property, they do enhance the value of your business. At times, 
intangible assets may be the most valuable assets that a business owns. 
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Branding, Trademarks and Reputation

The time and effort you’ve dedicated to establishing your business’ name and image 
over your years of hard work, adds value to your organization. For example, the logo, 
name recognition and popularity of a local restaurant are all linked together. If you 
have a medical office, veterinary practice, or beauty/aesthetics business, you have likely 
taken time to build up your business name and have probably created a logo and/
or trademarks. Each of these things plays a valuable part in the overall value of your 
business. 

Business reputation is another important form of intangible asset. According to the 
ancient Roman writer Publilius Syrus, “A good reputation is more valuable than money.” 
Having a solid reputation drives more clients to your business, which in turn boosts your 
value. Satisfied clients will turn into potential referral sources, generating leads and 
driving new business to your organization. But, if you have a bad reputation, or clients 
tell their network about the negative interactions they had with your business, those 
potential clients will be driven to do business with your competitors. In the end, your 
reputation can truly benefit or hurt you, so it is important to build a strong reputation. 

People and Relationships Are Assets, Too

Client relationships and your client base are an important intangible asset that directly 
impacts your business. If you’re selling your business, and staff will be staying on after 
your exit, their work and accomplishments also represent intangible assets. 

All of these intangible assets are valuable aspects that contribute to the overall success 
of your business. The more you are able to demonstrate consistency and scalable 
growth within your business, the higher price you will be able to receive when it 
comes time to transition out of your organization. So, although intangible assets are 
more challenging to assign value to than tangible assets such as land, they represent 
important aspects of your business that will directly benefit you when it comes time for 
your transition.

Client relationships and 

your client base are an 

important intangible asset 

that directly impacts your 

business. 

Business reputation is 

another important form 

of intangible asset. 
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The Main Types of Intangible Assets
Many owners know that intellectual property such as copyrights, trademarks and 
patents add value to their business. Intellectual property (IP) is one of the most common 
types of intangible assets, but there are many others. You’ve probably considered 
some of them, but others are easy to overlook and forget. Many of the things you do 
naturally during the process of building your business and the actions you take to make 
it successful turn out to be intangible assets.

Rights, Agreements, and Licenses

Advisors often refer to contracts as intangible assets because any business relationship 
or agreement that can be put into a contract can count as an intangible asset. 
Contractual agreements can oftentimes represent potential revenue for your business. 
Agreements and contracts can also help protect the business from losing clients or 
revenue, or it can ensure a supply of materials or other important business resources.

Intellectual property (IP) is 

one of the most common 

types of intangible assets, 

but there are many 

others.
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Here are some of the main types of contractual and similar legal agreements that 

can form intangible assets for your business:

Many of the things you 

do naturally during the 

process of building your 

business and the actions 

you take to make it 

successful turn out to be 

intangible assets.
Franchise Agreements Licenses Broadcasting or  

Subsidiary Rights

Non-Compete Agreements Service Contracts Leases



prometispartners.com  |

Intangible Assets

8

Intellectual property has 

the potential to generate 

economic benefits for 

your organization, while 

also enhancing other 

assets associated with it.

Intangible Assets

© Intellectual Property
Patents, copyrights, and trademarks are all forms of intellectual property (IP) that your 
business may possess. Intellectual property has the potential to generate economic 
benefits for your organization, while also enhancing other assets associated with it.

If you have a manufacturing business, you probably have patents, along with an idea 
of how much the underlying technology, parts and processes you use are worth. If you 
have a training or coaching business, the materials you use have value. These aspects of 
businesses contribute to your business’ current value and to the value of your business 
to a potential buyer upon exit.

Patents, copyrights, and 

trademarks are all forms 

of intellectual property 

(IP) that your business 

may possess. 
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Patents

Patents help protect other entities from 
making, using, or selling an invention 
created by your business for up to 20 
years after the patent is filed. Filing a 
patent helps safeguard your proprietary 
invention and serves as a way to legally 
protect yourself in the event that 
someone chooses to partake in one of 
the previously mentioned actions using 
your invention. As an owner, you have 
put time, energy and money into what 
makes you and your business unique, and 
patents serve as a way of protecting that 
investment. 

Copyrights

Copyright refers to the legal ability to use 
a name, fictional character or literary work. 
Other organizations can use the characters 
as long as they pay for licenses and agree 
to the copyright owner’s licensing terms. A 
license to use various popular commercial 
images or to make products using them, is 
a valuable intangible asset for the business 
that owns the image. The same is true 
for the use of names, fictional characters 
or other work that falls under a business’ 
copyright. 

Here are some forms of IP that have official government registration and records:

As an owner, you have 

put time, energy and 

money into what makes 

you and your business 

unique, and patents serve 

as a way of protecting 

that investment. 

A license to use various 

popular commercial 

images or to make 

products using them, is a 

valuable intangible asset 

for the business that owns 

the image. 
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A service business with 

multiple positive reviews 

can also count on the 

value of its reputation. 

A business that sells a 

product online that can 

boast thousands of five-

star reviews can quantify 

how those top reviews 

add to its bottom line. 

Loyalty and Brand Reputation
While there is no official registration process for building up your client base, or 
increasing loyalty, these are valuable intangible assets to your business. Can loyalty 
and brand reputation be valued and put into financial terms? Owners know that a loyal 
client base is crucial to the success of their business. So, how much value does client 
retention have? It has been reported that the likelihood of selling to an existing client 
can be up to 14 times higher than the chances of selling to a new client. A 5% increase 
in client retention could build profits from 25% to a stunning 95%, depending on the 
business sector, according to Bain & Company and the Harvard Business Review.

Brand Reputation

It’s easy to see how your business’ reputation has value, particularly if you’re in a line 
of business where client reviews play a role. A business that sells a product online that 
can boast thousands of five-star reviews can quantify how those top reviews add to its 
bottom line. Similarly, a service business with multiple positive reviews can also count 
on the value of its reputation. Word of mouth is harder to quantify, but in a way, online 
review sites or the opportunity to showcase reviews or testimonials on your business 
website can increase the value of this intangible asset. 

When it comes time to transition to the next phase of life upon exiting your business, 
businesses with strong, loyal client bases and excellent reputations have much greater 
value to potential buyers. 

Intangible Assets
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Intangible Assets

Key Performance Indicators

Net Promoter Score

Have you heard of the Net Promoter Score (NPS)? This score was invented by Frederick 
Reicheld of Bain & Company. A number of businesses that will conduct NPS surveys 
with client groups to determine how they view the business and its products or services. 
The Net Promoter Score comes from groupings of clients and how willing they are to 
recommend the business to others:

Factors that contribute to 

a high NPS score include 

reliable performance 

of products or services, 

exceptional client service 

and unique product or 

service offerings. 

Promoters - Loyal clients 
who rate your business 9-10 
on a scale of 1-10.

Passives - Satisfied or 
average clients who rate 
your business 7-8, but 
who are also vulnerable to 
competitors.

Detractors - Dissatisfied 
clients who rate your 
business 0-6, and who 
could provide a poor word 
of mouth.

A high NPS score 

could contribute to the 

increased value of your 

business, because of the 

higher perception clients 

have of your organization. 

The Net Promoter Score Subtracts the percentage of detractors from promoters, leaving 
the passives in the middle. You might not be surprised to hear that some businesses 
don’t fare well on this scale. Factors that contribute to a high NPS score include reliable 
performance of products or services, exceptional client service and unique product 
or service offerings. A high NPS score could contribute to the increased value of your 
business, because of the higher perception clients have of your organization. 
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Loyalty and Its Value

Churn and Retention Rates

Organizations must pay close attention to their rates of client retention and client 
churn. Because these rates are so closely tied to overall earnings and profits, they are 
an important intangible asset tied to your business. The higher the client retention rate 
your business has, the better. 

Client churn rates can be calculated by comparing the number of clients your business 
has at the beginning of a month, quarter, or year, and how many it has lost by the end 
of the same period.

An easy way to visualize these rates is: 

2% Churn Rate

98%  

Client 

Retention 

Rate

Organizations must pay 

close attention to their 

rates of client retention 

and client churn. 

Intangible Assets

Your business has 1,000 clients starting in 
April. During April, 20 clients cancel their 
services or go elsewhere.

You have 980 clients at the end of April 
for a 2% churn rate. You have retained 
980 clients out of 1,000 for a 98% client 
retention rate.

Both of these rates are excellent, by the way – no matter what industry your business is in.

Client Lists and Relationships

It takes a lot of time to develop a loyal group client base no matter what type of business 
you have. Depending on your business, you may have an extensive client relationship 
management (CRM) database with historical notes and many other details about your 
clients. Or, you may have a more informal email list. Either way, your client list has value.

07
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The Strength of Your Client Relationships Have Value

Do you have the type of business and relationships with your clients where you are on 
a first-name basis? This adds value to your business. Even if you have a larger business 
where you don’t know every client by name, your client list and established relationships 
have value. And, there are ways to quantify this in dollar figures.

Client Lifetime Value (CLV) 

Client experience and marketing experts have created a formula for the monetary 
value of a client over their lifetime experience with your business. Metrics we’ve already 
mentioned, like the NPS score, measure loyalty and their willingness to recommend 
your business to others. Client lifetime value is more closely tied to financial metrics, and 
is thus, easier to quantify as an intangible asset. 

Calculating the Client Lifetime Value (CLV)

The lifetime value of a client is an estimated figure representing how much they will 
spend with your business over the course of your business relationship. A business with 
a regular client who spends about $250 per visit, and visits quarterly, has a client value 
of $1,000 a year. If the client stays with your business for 10 years, their CLV is $10,000.

Usually, the calculation isn’t that simple, but here’s a real-world example: an established 
business with five locations discovered that over time, the average client stayed with 
their business approximately 1.5 years and spent an average of $5,000. The average 
lifetime per client for this business was 18 months, and the average value was $5,000. 
Both of these values are considered good to excellent, and they added to the value 
the owner received upon sale and exit of the business. Even better, the business’ 
employees stayed on, which helped support the transition and new owner’s continued 
success.

The lifetime value of a 

client is an estimated 

figure representing how 

much they will spend with 

your business over the 

course of your business 

relationship.

Even if you have a larger 

business where you don’t 

know every client by 

name, your client list and 

established relationships 

have value. And, there are 

ways to quantify this in 

dollar figures.
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Other Types of Intangible Assets

Internet Domain Names

Did you spend money on it? Do you use it often? Don’t overlook these types of 
intangible assets. It is no surprise that many domain names are worth multiple millions 
of dollars, such as “Voice.com,” which sold for an astounding $30 million in 2019.

Even if you don’t think your business domain name has much value, could your business 
get by without it? The answer is most likely no. Your internet domain does add value for 
your organization and can be counted as an intangible asset.

Your internet domain 

does add value for your 

organization and can be 

counted as an intangible 

asset.
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Other intangible asset categories include:

Works of Artistic Merit

Books, plays, paintings, videos and other publications are considered works of artistic 
merit. Other similar works can include maps, surveys, building plans and interior 
designs. Most of these are protected by copyright, but whether or not they are under 
copyright, they can have value that can be recorded as an intangible asset.

Research and Development

Without research and development efforts, many well-known and valuable patents 
could not have been brought to fruition. The investment your business places in the 
process of researching a new product or technology adds value to your business. R & D 
is a major type of intangible asset for many different businesses and industries, ranging 
from pharmaceuticals to manufacturing.

Order Backlogs and Grants or Contracts

Other types of intangible assets include client orders that have been placed but have 
not yet been filled. Similarly, government grants or contracts with specific time frames 
that extend into the future are other types of intangible assets.

Trade Secrets and Formulas

One of the most interesting, and occasionally overlooked, aspects of intangible assets 
are secret, confidential pieces of information. These include items such as trade secrets, 
recipes and formulas used within your business. Some of the most well-known and 
valuable intangible assets of all time include recipes and formulas used by some of the 
largest brands around the world. These intangible assets are kept under lock and key 
and are a tremendous asset to the organizations that hold them. 

R & D is a major type 

of intangible asset for 

many different businesses 

and industries, ranging 

from pharmaceuticals to 

manufacturing.

Some of the most well-

known and valuable 

intangible assets of all 

time include recipes and 

formulas used by some of 

the largest brands around 

the world. 



prometispartners.com  |

Intangible Assets

16

Protecting Intangible Assets
Being aware that your business has intangible assets is the first step to protecting 
them and their value. Although intangible assets are more difficult to assign a monetary 
value to than real estate, cash in the bank, or equipment and inventory, they are 
nonetheless, extremely valuable to your business operations as well as to your business 
value at the time of sale, merger or acquisition. 

Copyright, Trademark, and Patents

Copyrights, trademarks, and patents are 
all part of protecting intellectual property 
that your business has developed or which 
it owns. 

A qualified legal professional can help 
you to prepare copyright, trademark and 
patent applications. A trusted advisor can 
help you to identify which assets you have 
that should be protected under copyright 
or filed as a trademark. Patent law is very 
complex, and it’s strongly advised to work 
with a qualified and experienced patent 
attorney when filing patents for a piece 
of technology, process or other qualified 
assets.

Beyond Legal Filings

If you’ve taken the step to protect your 
intangible assets with copyrights, patents, 
or trademark filings, your job is not 
finished. It is essential to keep copies 
of the filings in a secure location. You 
should also regularly conduct searches for 
infringement of your trademark, copyright, 
or patent, and report them appropriately. 

While it’s true that U.S. patent and 
copyright law isn’t enforced worldwide, 
this doesn’t mean that you can simple file 
and forget about your business trademark, 
logo, or any other intellectual property 
you may own.

Copyrights, trademarks 

and patents are all part 

of protecting intellectual 

property that your 

business has developed 

or which it owns. 

Being aware that your 

business has intangible 

assets is the first step to 

protecting them and  

their value. 
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©
®

Use the Mark

As the owner of a trademark, copyright, or patent, you should get in the habit of using 
the copyright symbol (©) or trademark symbol (®) whenever you use your business 
name, provide copyrighted material, or use your business slogan or motto. 

Legal steps for protection

If you discover another business is using your business’ registered trademark, logo, 
or copyrighted material without permission, licensing, or payment, the first step in 
enforcing your rights and ownership is usually a cease-and-desist letter. Often, this letter 
will take care of the problem. If it doesn’t, further legal assistance is necessary. You may 
need to file a lawsuit to enforce your copyright or trademark.

Patent infringement, because it often involves physical manufacturing processes, is 
more of an involved process that will likely require professional legal assistance.

One important consideration for your business trademark or copyrighted material 
is that legally you need to keep track of its use and take action if you discover 
unauthorized uses of these materials. The U.S. government will register and keep track 
of the information, but as a business owner, you are responsible for enforcing and 
maintaining it.

Intangible Assets

As the owner of a 

trademark, copyright or 

patent, you should get 

in the habit of using the 

copyright symbol (©) or 

trademark symbol (®).

The U.S. government will 

register and keep track of 

the information, but as a 

business owner, you are 

responsible for enforcing 

and maintaining it.
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Keeping Things Confidential
It’s impossible to conduct business by keeping everything you do a complete secret. 
At various points during your business operations, you’ll need to disclose proprietary 
information to employees, associates and other partners you’re working with. While 
the vast majority of people and interactions are trustworthy, it’s still wise to prepare 
confidentiality and non-disclosure agreements and to enforce them when appropriate. 
Some occasions when you’ll want to have a non-disclosure agreement (NDA) or a 
confidentiality agreement to protect your intangible assets include when you are 
working with:

n Consultants

n Vendors that have access to confidential information

n Support staff and employees

Some occasions where these types of agreements can be inadvertently overlooked 
include when working with computer and IT consultants, outside accounting and 
financial professionals, and attorneys and legal professionals. Each of these parties 
should want to protect themselves and you from the disclosure of confidential 
information. It is vital that you take your trade secrets, recipes or other confidential 
information seriously.

At various points during 

your business operations, 

you’ll need to disclose 

proprietary information 

to employees, associates 

and other partners you’re 

working with.

It is vital that you take 

your trade secrets, recipes 

or other confidential 

information seriously.
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Professional Accounting

When planning your succession and 
transition strategy, you’ll certainly be 
working with professional accountants  
and business advisors. The process is 
unique to every individual business and 
follows accepted procedures that have 
been established over time by your 
organization and its unique situation.

Calculated Intangible Value (CIV)

Accounting methods can assign a value 
to intangible assets taking the following 
values into consideration:

1. Pretax earnings for prior three years

2. Average year-end tangible assets for 
prior three years

3. Return on assets (ROA)

4. Industry average ROA

5. Excess ROA (difference between 
your business’ ROA and the industry 
average)

6. Three-year average corporate tax rate 
deducted from the excess three-year 
return average

7. Net present value (NPV) of after-tax 
excess return

These steps are a formal process for 
determining a financial value for your 
intangible assets.

In some other processes, for example, 
the guides that assess the value of large 
business’ intangible assets like brand 
value, additional calculations help to 
determine the relationship between this 
well-known brand and competitors.

As you can see, each business and 
industry will have different inputs and will 
have a unique outcome of their CIV. You 
can protect your business best by working 
with financial and business professionals 
to place a correct value on all of your 
intangible assets.

You can protect your 

business best by working 

with financial and business 

professionals to place 

a correct value on all of 

your intangible assets.

When planning your 

succession and transition 

strategy, work with 

professional accountants  

and business advisors. 
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Don’t Risk Your Business Value

One of the age-old questions in business is “What is my business reputation worth?” 
The Harvard Business Review reports that between 70% and 80% of market value 
comes from intangible assets, including business reputation, brand equity and 
intellectual property. Most organizations do not do an adequate job of managing their 
reputations and risks properly. There are action steps you can take to protect your 
business’ reputation, including conducting business ethically, which prevents reputation-
damaging consequences. 

In small and medium businesses, a pattern of poor client reviews can damage their 
reputation, leading to a loss of business. Common sense tells us that a business that 
has had health or safety violations won’t be increasing its value. A business that has 
failed manufacturing standards repeatedly runs the risk of losing contracts and supplier 
agreements.

Risk management is one of the most important ways to preserve your intangible assets 
and retain or increase their value.

The Harvard Business Review reports that between 70% and 80% of market value 

comes from intangible assets, including business reputation, brand equity and 

intellectual property. 
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How Can Intangible Assets Impact the Value of 
Your Business?
We’ve covered the different types of intangible assets and how they can be assigned 
a value. And, we’ve talked about how damage to a business’s reputation can lead to 
serious reductions in business value. You can accelerate your business’ value and look 
toward a successful exit and transition process through the proper management of your 
intangible assets.

Client Loyalty

Client loyalty is a key intangible asset and building up your other 
intangible assets will increase client loyalty. 

Better Talent

A business with a strong, positive reputation will more easily attract 
good employees. In turn, good employees will drive client loyalty and 
help to improve many other forms of intangible assets.

Intangible Assets

A business with a strong, 

positive reputation will 

more easily attract good 

employees. 

Client loyalty is a key 

intangible asset and 

building up your other 

intangible assets will 

increase client loyalty. 
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Play Offense, Not Defense

Organizations that fail to manage their intangible assets effectively 
often end up focusing on responding to threats or dealing with crises. 
It’s difficult to build your business brand or retain more clients when 
you’re spending time responding to one crisis after another, rather than 
focusing on the aspects of your business that drive value.

Protect Your IP

Some forms of intangible assets, like copyrights, have time limits, but 
trademarks can be legally protected for as long as they’re in active use. 
In this sense, your business’ name, logo and registered trademark can 
be valuable as long as they’re used. Similarly, an internet domain name 
that’s a strong fit for your business will continue to be valuable. It can 
support your business growth and value even as technology grows and 
changes. 

Your business’ name, logo 

and registered trademark 

can be valuable as long as 

they are used. 
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Building the Value of Your Business Through 
Intangible Assets

Growing and Supporting Your Business

Your intangible assets serve as the foundation for growing and supporting 
your business. We haven’t talked much about procedural manuals, 
engineering processes, computer programs, or data, but all of these 
elements are included among intangible assets within your organization. 
Keeping these items up to date and protected is crucial to any business’s 
success and growth.

Put Your Brand to Work

Think of your brand and reputation as just as valuable as your bank 
accounts, lines of credit and building. Don’t be passive about your business 
logo, trademarks or reputation.

Get Value From Your Loyal Clients

Loyalty has been identified as one of the key components in the success 
of your business. Loyalty translates into more revenue and higher profits. 
Increasing retention rates by 5% can result in much higher returns in repeat 
business and client lifetime value.

Loyalty has been 

identified as one of the 

key components in the 

success of your business. 

Your intangible assets 

serve as the foundation 

for growing and 

supporting your business. 

1

2
3
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Be Proactive Managing Your Intangible Assets
The time to uncover what your intangible business assets really are isn’t when you’re 
ready to sell your business. Businesses that have active management of their intangible 
assets will almost always have a higher value if they sell than those which don’t have an 
active program of intangible asset management.

Especially with family-owned businesses, you may never have given thought to the 
value of business processes. You may not want to share some of the proprietary 
knowledge you have until you determine its exact value and how it contributes to your 
overall business value.

Employees are important and valuable assets to any business. When it’s time to begin 
planning your exit strategy, your employees, their experience and capabilities should 
also be taken into consideration.

Businesses that have 

active management of 

their intangible assets 

will almost always have a 

higher value if they sell. 

13

Intangible Assets

When it’s time to begin 

planning your exit 

strategy, your employees, 

their experience and 

capabilities should also be 

taken into consideration.
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A Word About Goodwill

You’ll sometimes find the term goodwill listed as part of intangible assets. For example, 
if all of the identified and defined assets your business has, tangible and intangible, 
add up to $10 million, and your business receives a purchase offer of $13 million when 
offered for sale, the difference, $3 million, is the goodwill your business has built up.

Licensing and Selling Intangible Assets

Some of the world’s most famous organizations license their intangible assets, such as 
character names, images and fictional concepts. If you have a logo, brand name, or 
trademark that has appeal, you can market it and license it to other businesses. You can 
also sell these intangible assets permanently, which will be added to the overall value of 
your business.

Amortizing Intangible Assets

Some assets can be amortized over time; an accounting process that’s similar to 
depreciation for capital assets, like buildings, vehicles and equipment. Amortizing 
intangible assets over time can help you to reduce your business tax bill. A business 
accounting professional or business advisor can work with you to determine a correct, 
appropriate amortization schedule according to the Internal Revenue Service Code 
Section 197.

Some assets can be 

amortized over time; an 

accounting process that’s 

similar to depreciation 

for capital assets, like 

buildings, vehicles and 

equipment. 

If you have a logo, brand 

name, or trademark 

that has appeal, you can 

market it and license it to 

other businesses.

$10 $13 $3
MILLION

Tangible and  
Intangible Assets

MILLION
Purchase Offer  

Received for Business

MILLION
Goodwill Business 

Has Built Up
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Three Key Questions to Consider:

1. Are my intangible 
assets identified and 
protected?

2. Am I managing my 
intangible assets well?

3. How much are my 
intangible assets worth 
and how can they 
support my business 
value acceleration and 
transition strategies?

As you consider your exit 

strategy for your business, 

it’s important to know 

that your intangible assets 

have monetary value, 

just as your building, 

equipment and vehicles 

do. 
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Final Thoughts: Be Aware, Take Care, and Understand Your  
Intangible Assets 

As you consider your exit strategy for your business, it’s important to know that your 
intangible assets have monetary value, just as your building, equipment and vehicles do. 

Small and larger businesses alike tend to overlook the relationship between the 
components that go into their business success, like client relationships, reputation 
or the time and effort spent training qualified, dedicated employees. Although these 
assets are intangible, their value can be translated into real, monetary value. 

Planning and executing a successful exit strategy is contingent upon understanding 
and having a realistic, accurate, and up-to-date value for all of your business assets, 
including the intangible ones. 

At Prometis Partners, we care about you and your business and are ready to help 

you determine the value of your intangible assets to strengthen your exit strategy. 

Ready to get started accelerating the value of your business while gaining a deep 

understanding of the value your business’ intangible assets bring to the table? 

Contact us today.
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Contact Us
Vincent Mastrovito, CEPA, CBEC 

Certified Exit Planning Advisor

Prometis Partners 

250 Monroe Ave. NW, Suite 400 
Grand Rapids, MI  49503

616.622.3070

prometispartners.com

Copyright © 2021 Prometis Partners

14

Intangible Assets



prometispartners.com  |

Intangible Assets

29

References:
3 intangible assets that can boost business value. 2021. The Business Journals. 
https://www.bizjournals.com/bizjournals/how-to/growth-strategies/2015/02/3-
intangible-assets-that-can-boost-business-value.html. Accessed March 30.

40 Amazing Customer Loyalty Statistics In 2021. 2021.

(49) Intellectual Property - A Business’s Most Valuable Asset | LinkedIn. 2021.  
https://www.linkedin.com/pulse/intellectual-property-businesss-most-valuable- 
asset-swanlund/. Accessed March 31.

Advice, Choy Legal. 2020. Protecting Your New Business From Copyright 
Infringements. Choy Legal Advice.

Artistic-related Intangible Assets – Annual Reporting. 2019.

Booth, Barbara. 2016. Cooking up a storm: family recipes that turned into iconic 
brands. CNBC. September 17.

Borad, Sanjay Bulaki. 2017. Intangible Assets and its Types. eFinanceManagement. 
July 10.

Eccles, Robert G., Scott C. Newquist, and Roland Schatz. 2007. Reputation and  
Its Risks. Harvard Business Review, February 1.

Fiduccia, Bill. 2001. Protecting Your Company’s Most Important Assets.  
Entrepreneur. November 1.

Gallo, Amy. 2014. The Value of Keeping the Right Customers. Harvard Business 
Review, October 29.

How To Boost Your Company’s Value: Mind the Intangible Assets | Inc.com. 2021. 
https://www.inc.com/curtis-kroeker/intangible-assets.html. Accessed April 1.

How to Protect Intangible Business Assets. 2015. The Justice Project.

Intangible assets: what are they worth and how should that value be communicated? 
2021. http://www.buildingipvalue.com/05_SF/348_353.htm. Accessed March 30.

ipstrategyadministrator. 2016. Individual Patents that Built Empires. ipstrategy.com.

Kenton, Will. 2021a. Calculated Intangible Value (CIV). Investopedia.  
https://www.investopedia.com/terms/c/civ.asp. Accessed April 1.

Kenton, Will. 2021b. Understanding Intangible Assets. Investopedia.  
https://www.investopedia.com/terms/i/intangibleasset.asp. Accessed March 30.

Legal Use of the Disney Characters | legalzoom.com. 2021. https://info.legalzoom.
com/article/legal-use-disney-characters. Accessed March 31.

Murray, Jean, MBA, Ph.D., 2021. Making Intangible Assets Work For Your Business. 
The Balance Small Business. https://www.thebalancesmb.com/making-intangible-
assets-work-for-your-business-399024. Accessed April 1.

Smith, Oren. 2021. 10 Customer Retention Metrics & How to Measure Them.  
https://blog.hubspot.com/service/customer-retention-metrics. Accessed March 31.

Styler, Joe. 2019. The top 25 most expensive domain names. GoDaddy Blog.  
June 18.

This is the vault where KFC guards the Colonel’s secret original recipe. 2021. 
Gizmodo. https://gizmodo.com/this-is-the-vault-where-kfc-guards-the-colonels-
secret-1650566046. Accessed April 1.

Understanding Trademarks vs. Copyright - business.com. 2021.  
https://www.business.com/articles/trademark-basics/. Accessed April 1.

Value of corporate reputation as an intangible asset. 2021. https://blog.reputationx.
com/value-of-corporate-reputation-as-an-intangible-asset. Accessed March 31.

What Is Customer Lifetime Value (CLV)? // Qualtrics. 2021. Qualtrics.  
https://www.qualtrics.com/experience-management/customer/customer-lifetime-
value/. Accessed March 31.

What Is Net Promoter? 2021. Net Promoter Network. https://www.netpromoter.com/
know/. Accessed March 31.

15


